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MogHOe mecm
Ot 60 CTPaHHUI] O MOJIE ¥ KYJBTYPE OFICIK/IBI, O CTHJISIX ¥ HOBEHIIUX TEH/ICHI[USX. [Opsvre HOBOCTH U
npogeccuoHanbubie fashion-cbeMKH. DKCKII03MBHBIE HHTEPBBIO € JU3ANHEPAMH M IIPE3ECHTALUU NTOCTEHUX
KOJUIEKIUI. FICTOpUH BETMKUX OPEH/IOB U HOBBIX aMOMITMO3HBIX IIPOEKTOB. JIIo6MMBIe repou pyopuxu «MogHoe
MEeCTO» — KYMHPBI MUPa MOJIBL, €€ CO3/JaTeNIU U 3Be3HbIe 060xkarenu. [IpodeccnonanbHo BbIOMpas Hauboee
sApKHe 00pa3pl, OPUTMHAIBHBIE 1 3HAYMMBIE TCH/ICHI[UH, BEAYIIUE PyOPUKHU CIEAT 32 TEM, YTOOBI YUTATEIH
«CTOJIBHUKQ»> BCET/A OBUIN B KYPCE INIABHBIX TEHAECHIIMA MUPOBOH MOJIBL.




O 7ZKYPHAAE

ABOUT MAGAZINE

11 A€T Ha PbIHKE
12 TOPOAOB POCCI1I

OOLUMI TUPAXK
108 OO0 9K3EMITAAPOB

ooAee 300 000
YUTATEAEN EZKEMECAIHO

«CTONBHUK» — OAMH M3 CaMbIX BIMSITENbHBIX XXYPHAII0B,
npefiHa3Ha4YeHHbIV AN yCrnewHon, TpeboBaTesIbHOM U
o6pa3oBaHHO ayanTopun. «CTONbHUK>» Bbl/T OCHOBaH B
2000 rogy Kak u3gaHue, pacckasbiBaloLllee 0 KpacMBoM
obpa3e XM3HW. 3a BpeMs CyLLeCTBOBaHNS XXypHan
npeBpaTUICS B KOMNETEHTHbIA MCTOYHMK MHOPMaLIMK,
ocBelLaoLLuiA Bce cTopoHsl luxury life style, n
3apekoMeHaoBan cebs Kak cocTosiBlieecsl, AMHAMUYHO
pa3BuBaloLLeecs n3aaHue.

Ha ceroaHsilWHMI AeHb XypHan NpUcyTCTBYeT B 12
pervoHax Poccum n B KaXxxaoM ropoje 3aHuMaeT
nmaupyrowime rno3mumm Ha pbiHke nedaTtHolx CMU. Mol
He NPOCTO MMSHUEBOE N34aHME, KOTOPOe MULLET O
KPacMBOM >XM3HWU. Mbl OpMEHTMPOBaHbI Ha NOCTOSIHHOE
COBEpLUEHCTBOBaHWe cBoero npodeccnoHanbHoro
YPOBHS 1 MOBbILIEHWE KayeCTBa XMU3HKU obLliecTsa, Ans
KOTOpOro Mol paboTtaem.

11 years on the market
12 cities of Russia

total circulation of 108 000
copies

more than 300 000 readers
Monthly

«Stolnik» — one of the most influential magazines,
intended- for a successful, demanding, and educated
audi- thorium. «Stolnik» was founded in 2000 as a
publication that informs about the beautiful way of life.
During its existence the journal became a competent
source of information covering all aspects of luxury life
style and established himself as a successful, dynamic
publication.

Today the magazine is present in 12 Russian regions and

in each city is market leader in print media.

We are not just a glossy publication that writes about the
beautiful life. We are focused on continuous improvement
of their professional level and improving the quality of life
of the society for which we work.



KIDS

Py6puka paccka3blBaeT O MOCAEAHUX TEHJICHIIUAX U KOJUIEKIUAX JETCKON MOJIBL. 3/1€Ch POAUTENN
CMOTYT HaUTH /711 051 OTBETHI HA BOIIPOCHI, CBA3aHHBIE CO 3/[0POBbEM M PA3BUTHEM PEOEHKA, a
TaKK€ HH(POPMALIHIO O TOM, KaK IIPOBECTH HE320BIBAEMBII OT/BIX BCEH CEMbEH U KaK IPABUJIBHO
OPraHU30BATh JETCKUN NPA3AHUK. Bce MaTepUaIbl TOTOBATCA C IPUBJICYCHUEM YU TATETbHUIL]
’KypHasa «CTOJBHUK> U SKCIIEPTOB B 3TOH 00IACTH.



PErMOHbI TPUCY TCTBMA

published under license
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Men's style

JIMHAMU3M, SHEPI'UA U KPEATUB — KJII0OYEBBIE IIOHATUA 00pa3a KU3HU My X4nHbI XXI Beka. B pyOpuke — MyxcKas
MOJI2 ! COBETHI 110 CTUIIIO, peKoMenjanuu fashion-3kcnepros, TUA 110 APECC-KOAAM.



THUPaAXK 1 PACIIPOCTPaAHEHME
circulation and distribution

/KypHaA «CTOAbHMK» BBIXOAUT
11 pa3 B I'OA B 12 TOpOAAX
POocCC1i CyMMapPHbBIM TUPAXKOM
108 OO0 3K3EMITAAPOB

3a 11 neT cywwecTBOBaHMSA XYypHana Mbl co34anu
YHUKasbHYIO CUCTEMY pPacnpoCTpaHeHUs], KoTopas
rapaHTUPYET MOJHbIN OXBaT LIENEBOW ayaAUTOPUN.
M3gaHue nonagaeTt B pyKu TeX, KTO 3HAET TOJK B
XOPOLUMX BeLLaxX U MOXET Ha NMpaKTUKe BOCMO/Ib30BATHCS
nHdopMaumer o HUX. Halm unTaTenm — 3To BbiCLIWM
Cnoi noTpebuTenen, 3aAaloLmMX TOH Ha PbIHKE

POCKOLLM.

bBecrinaTtHaA crucTeMa
AMCTPUOY LI

¢ PacnpocTpaHseTcs B MOAHbIX 6y TUKax

¢ B pecTopaHax C BbICOKMM YPOBHEM CepBUca U
KauyeCTBEHHOW, U3bICKAHHOW KyXHeM

¢ B oTensx mexayHapoaHOro ypoBHS

¢ B aBTOCanoHax, npeacTaBnAoWMX NpeMuasibHble
MWUpPOBbIE MapKX

¢ B canoHax KpacoTbl U MEANLIMHCKUX LeHTpax

¢ B TOproBbIX LieHTpax knacca Luxury un Premium

* B KOTTemKHbIX Nnocenkax (AoCTaBKa B Ka)AbliA 10M)
¢ Ha MeponpuaTtmnsx Tonbko knacca luxury n premium ,
KOTOpble NnocewlaeT usbiCkaHHas nybnuka,

a TaKXXe Ha BCEX 3HAYMMbIX KYNbTYPHBIX COBbITUSAX.

¢ B asponopTax 1 Ha 6opTax caMoneTos..

Journal «Stolnik» goes 11 times
a year in 12 cities in Russia

a total circulation of 108 000
copies

For 11 years the magazine, we have created a unique
distribution system, which guarantees a direct hit to the
target audience. Publication into the hands of those who
know a lot about the good things in practice and can use
information about them. Our readers - is the top layer of
consumers that determine the tone of the luxury market.

Free distribution
system

e Distributed fashion boutiques

e In restaurants with a high level of service and quality,
gourmet food

e In hotels of international level

e At car dealerships, representing the premium

global brand

¢ In beauty salons and medical centers

« In shopping centers and premium class lux

¢ The cottage settlements, delivery to every home

e The events only Premium and Luxe class, which visits
sophisticated audience, as well as on all major cultural
events.

e Distributed at airports and on board planes.



IOCTHIKEHUAX, TEHIEHIMAX U HOBUHKAX B MUPE KOCMETHKH, TAP(PIOMEPHH P
; Beyimue pyOpuKH CTAPAIOTCA HE YIIYCTUTh HIYETO, YTO IIOMOKET YUTATENAM
CTOJIbHUKA> B 1€ ¥ [IPU JIOOBIX 0OCTOATENBCTBAX BHIITISA/IETD U YYBCTBOBATH CE0S HA BCE CTO.
OU 3TOH PYOPHKH — HPO(ECCHOHANB! beauty-MHAYCTPUH U JIIOAH, JOCTUTTINE 3HAYUTEAbHBIX YCIIEXOB B
TOM, KaK «C/IeIaTh ce0s ayylie». JIIoau, FTOTOBBIE TOIEAUTHCS OIBITOM.




Hallla YHMKAABbHOCTDb
uniqueness

e XypHan «CTonbHWUK» B KaXXAoM pernoHe Ha 70%
COCTOMT U3 COBCTBEHHOIO, JIOKANIbHOrO KOHTEHTA, UTO
JAenaet ero ropaszo 6onee MHTEpecHbIM 1 6an3KkMM ans
ayaMTopunM AaHHOro ropoga.

o Bce XypHasnbl NPOX0OAAT KOHTPO/Ib KauecTBa
B ro/IOBHOM ocbu1ce, rae YeTKo OTC/IEXMBAETCS
COOTBETCTBUE 3asAB/IEHHOMY YPOBHIO.

¢ XXypHan BbIXOAWUT pa3 B MecAL, Y4TaloT ero Aosro,
NnepenncTbiBalOT HECKOJIbKO pa3, OH 4acCTo nepexoanTt
M3 PYK B PpyKW, a 3TO AA€T 3Ha4YnTesSIbHOE KONMN4eCTBO
MOBTOPHbIX KOHTAKTOB.

e XypHan «CtonbHuKk» - 370 lifestyle, MMeHHO TOT
(bopmaT, KOTOpbI MHTEPECHO YMTaTb, MPOCMaTpMBaTb
HEeCKO/IbKO pa3, NosyyaTb YA0BObCTBME

OT MPOCMOTPA, @ HE NPOSINCTbIBATb, KaK KaTasior.

e Bcerga TONbKO aKTyasibHble peAakUMOHHbIE
mMaTepuanbl, YeTkas pybpukauns, nopsigok, YNCTOTa,
rpamoTHas BM3yanusauus. 3Be34bl C YAOBOJIbCTBUEM
[aloT HAM 3KCKJ/THO3MBHbIE MHTEPBLIO U Y4YacTBYIOT B
doToceccusix

(Hurts, Ce3apus 2Bopa,

Aneccangpo CacdunHa n MHorne apyrue).

¢ Journal «Stolnik» in each region by 70% consists
of its own, local content, which makes it much more
interesting and close to the audience of the city.

¢ All journals undergo quality control at the head office,
which clearly monitored compliance with the declared
level.

e The magazine is published once a month, turning over
several times, he often passed from hand to hand. This
gives significant number of repeated contacts.

e «Stolnik» magazine is the lifestyle, just the formmat
that is interesting to read, view to several times, to
enjoy the viewing, rather than flip through a catalog.

e Always only relevant editorial content, a clear
headings, order, cleanliness, competent visualization.
Stars gladly give us the exclusive interview and take part
in photo shoots (Hurts, Cesaria Evora, Alessandro Safina
and many others).



Hallla YHMKAABbHOCTDb
uniqueness

o XypHan «CTonbHuK» 11 NeT Ha pblHKE U 3aHMMaeT
NMAMpYoLWMe No3uumn BO BCEX ropoaax. XXypHan
N3BEeCTEH HEe TONbKO Ha JIOKAIbHOM PbIHKE, HO TakXe U
3a npegenamm PO. Mbl pabotaeM Hanpsmyto ¢ Mapuxem,
MwnaHoM v ApyrmMu ropogamMu, NpeacTaBUTENSIMN TakNX
n3BeCcTHbIX 6peHaoB., kak Gucci, Dior, Omega, Blancpain,
Breguet u ap.

¢ PasMelleHne MHhOopMaLMKM 0 ToBapax U ycyrax
TONbKO KaTeropun Luxury. JIlo6oi NosiBUBLUMIACS B
XypHane npoAyKT aBTOMAaTMYECKM OTHOCST K JaHHOM
KaTeropuu, n NoaTomy nHgopmauuo 060 Bcex

HOBbIX TOBapaXx W yciyrax A4aHHOro CEerMeHTa pbiHKa
peKiaMoaaTenu CTPEMSTCS pa3MecTUTb, B NEPBYIO
oyepesb, B XypHasne «CTOMbHUK», @ YuTaTesn, YTobbI
y3HaTb BCE NOCneaHue TeHAEHUMW, CTPEMSITCS ero
pEerynsipHoO YnTaTb.

o XXypHan «CTonbHuK» BbIXOAUT 11 pa3 B rog obwmm
Tnpaxkom 108 000 3k3eMnniapos.

e [penMyLlecTBOM XypHana «CTONbHUK» SBNSETCS
BblCOYalLLIee nonmrpacuyeckoe KayecTso.

¢ 11 years on the market, while in many cities this is

the only glossy edition of this level and with such a

high reputation, this is what has helped win 90% of the
target audience. As well known magazine not only on
the local market but also outside of Russia. We work
directly with Paris, Milan and other cities representatives
of such brands as Gucci, Dior, Omega, Blancpain,
Breguet, etc.

¢ Accommodation only information about goods and
services category of high quality. Automatically any
product appeared in the magazine has added to this
category.

e «Stolnik» magazine goes 11 times a year, a common
circulation of 108 000 copies.

¢ The advantage of the magazine «Stolnik» is the
highest printing quality.
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PaccmosHuA

ABTOMOOMJIb — 3TO HE POCKOIIb U HE CPE/ICTBO NMEPE/BIKEHUA. DTO — CTUJIb XKU3HHU, TI0OKA3aTEb CTATYCA, BKYCa
Y YPOBHSA AMOUIIMH €0 BJAa/IeIbIA. A €€ OH MOKET CJIYKUTb BTOPBIM JOMOM, KOM(POPTHBIM U YIOTHBIM,
IJIe MOJKHO C Y/JOBOJIBCTBUEM IIPOBOUTD BPEMS 10 IYTU Ha pabOTY, B MATa3HH, 32 TOPO, /12 Ky/la YTOHO.

[IpeoponeBaTh pacCTOAHUSA HYXKHO B IOAXOAIINX aBTOMOOMIAX. He cripammBaiiTe, B KAKMX HMEHHO, — YUTAlTE
006 31TOM B pyOpuKe «PaccTosHu.




[MOPTPET YMTATEAA
portrait of a reader

BOBpaCT
CpepHuin Bo3pacT untatens — 35 net

[TOA
My>xunHbl — 32%
XKeHLWwmHbl — 68%

AOXOA

CpepnHui, Bbiwe cpeaHero — 60%

CeMeMHOE INMOAOYKEHME
XeHaTbl nn 3amyxem — 65%

COLIMAAbHbIM CTAaTyC
PykoBoguTenu, cneunanucThl,
BnagenbLubl 6usHeca — 65%

Age

The average age of the reader - 35

Sex
Men — 32%
Women — 68%

Annual revenue
Average, above average — 60%

Marital status
Marriage — 65%

Social status
Managers, professionals,
business owners — 65%
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CTOPOHbI

L\ TSR
kel B

L]

/ ! ;
L. €M
- e il
Tepou pyOpUKH — HACTOANIUE MYTEMIECTBEHHUKH, TIOKOPAIOMIKE IPOCTPAHCTBA U 33HOBO OTKPBIBAIOLINE MUP
1A ce6q u yurarener «CToabHUKA>. [I03HaBaTeIbHbIE SKCKYPCHI, ITIOCBAIICHHBIE HHTEPECHBIM TPAJUIIUAM

1 OBITY Pa3HBIX CTPAH U HAPOAOB, (POTOPENOPTAKH O JOCTOIPUMEYATENBHOCTAX MHPOBBIX METANIOIHCOB U
TaMHAX 320BITBIX YTOJKOB IUVIAHETHI OTKPBIBAIOT YUTATENAM «CTOTBHUKA» YBJIECKATEIBbHBIA MUP My TEIIECTBHUI.

A 171 T€X, KTO HE PUBBIK OTKJIA/IBIBATH HA IOTOM MEYTHI 00 OT/IBIXE U CKA30YHBIX IIPUKIIOYEHUSAX, B KAIKJOM
HOMEpE JKypHa/IA PyOPHUKA 3HAKOMHT C HAUO0JIee MHTEPECHBIMU MPE/I0KEHUAMH TYPHCTHYECKOTO PHIHKA.



Bce camble nyylune 6peHabl, MarasuHbl 0AeXabl
N aKCeccyapoB, aBTOCasIOHbl, CanoHbl KpacoThl,
(bUTHEC-LIEHTPBI, PECTOPaHbl NPEACTaB/EHbI B

Haww yntatenu roBopst: «Ecnm nHdopmaumm o
[0OpOroM bpeHae/mMarasuHe 1 T.4. HET B XypHane
«CTONbHUK», 3HAUUT, 3TOro bpeHaa/mMarasvHa HeT

MOAA /
FASHION
Louis Vuitton
Gucci

Chanel

Dior

Mercury

Etro

Ives Saint Laurent
Giorgio Armani
Brioni

Canali

Kiton

Gianfranco Ferre
MaxMara
Salvatore Ferragamo
Sonia Rykiel
Stephen Webster
Roberto Cavalli
Sergio Rossi
Chloe

Dsquared

Stella McCartney
Emporio Armani

HalllM PEKAAMOAATEAN

our advertisers

XypHane «CTONbHUK».,

B ropoae».

Burberry

Givenchy

Isaya

Ermenegildo Zegna
Dirk Bikkembergs
Marina Rinaldi
Braschi

Baldinini

Laurel

OTADbIX / REST
Sani Resort

Coral travel

MNerac TypucTuk

Hayatt

AKCECCYAPDI
ACCESSORIES

Carrera y Carrera
TagHauer

All the best brands, clothing stores and accessories,
car dealerships, beauty salons, fitness centers,
restaurants, presented in the journal «Stolnik».

Our readers say: «If information of a dear
brand / store, etc. not in the magazine «Stolnik»,
which means that brand / store was out of town».

Rado BMW
Omega Porsche
Chaumet Volkswagen
Maurice Lacroix Lexus
Longines Cadillac
Montegrappa Honda
Caran’dAche
Dupont
Van Cleef & Arpels
Christofte bijoux AANRO-
Blancpain [TOAbHAA
Chanel [TPOAYKLINA /
Dior ALCOHOL
Frey Wille PRODUCTION
Cartier Martini
Elal_get Bacardi
alique Hennessy

XopTtuua

“ MHorue apyrue / and
ABTOMOBMAI Many others
CARS
Mercedes
Audi
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OTKpOBEHHBIE, 2 HOPOI TPOBOKAIIMOHHBIE 6ECEIBI C UHTEPECHBIMU TMYHOCTAMH HAIIET'0 FOPO/ja — HOBBII
IPOEKT U3faHuA. O4epeHOro rocTs pyOPUKH C IBYX CTOPOH «aTaKYIOT» IPEJCTABUTEIb CBETCKON TYCOBKU
ExarepunOypra u xkypHaaucT «CToJabHUKa». OpUTMHAIBHBIN B3IJIA/ HA BEIU U HECTAH/JAPTHBIE OTBETHI HA

«BCYHBIC» BOIIPOCHI I'APAHTUPOBAHBI.




OCOO00O€ MHEHME
separate opinion

MAPTAPUTA
CMVPUOOHOBA,
BNALESIMLA
CAJIOHOB

MUNAH> V1 «MUSTAH
CLASSIC»

O6bl4HO MHe nonagaeTcs «CTONbHUK», Koraa s
OCTaloCb HaeanHe cama ¢ cobon: nedvy B camoneTe
WM OTAbIXalo0 B SpPa-casioHe. MoNbCKU HOMEpP MEHS
nopazoBan: OH O4YeHb FAPMOHMYHO BbICTPOEH U MO
uBeTaM, 1 no TeMaM. OT «MKOHbI CTUNS» B NNaTbe
LBETa WaMnaHb, COCEACTBYIOLLEN C PEKSTAMHbBIM
KOsnaXkeM MOAHbIX akceccyapoB B TOH, A0
pa3BopoTa GOTONPOeKTa C 3aropoaHON Mebenbio u
UMUaXKa Ha Ty Xe TeMy B «[lome».

MeHsi NpUATHO YAMBW MIONbCKUMIA (3LWIH Ha TEMY
akonormu. OH 3aTparMBaeT O4YeHb CEPbE3HYIO
npobnemy 1 BCTynaeT B KOHPANKT € 06bIYHbIM
MOHMMaHWMEM MHUA. DTW TEMbl — 3KOMOrMs U
rnaMyp — Ka3anocb 6bl, He JO/KHbI Y>XMBATbCS
BMecTe...

Ho y Bac nony4nnocb NpeBpaTuTb Bbi30B 06LWeCTBY
B CTW/IbHbIN, MOAHbIN NPOEKT, KOTOPbIM He
CTUPAETCS Y MEHS U3 NMaMsITU.

Pe3tome: Bbl aepxxute banaHc, JaeTe peknamy u

B TO XX€ BpPeMs npeaynpexaaeTe yntatenen o
BO3MOXHbIX NOCNeAcTBusiX. B 3ToM HoMepe ecTb
CBOSI 3CTETUKA: TEKCTbl, KOTOPbIE HE 3arpyxatoT
MO3r, HO 06n1agaloT NHGOPMATUBHOCTLIO. U 3Ta
cenekums, KOTopyto Bbl MPOBOAUTE, MHE NOAXOAMT.

MARGARITA
SPIRIDONOVA,
OWNER OF MILAN
AND MILAN CLASSIC
SALONS

Usually I come across

«Stolnik» when I'm alone with itself

a: I fly in an airplane or resting in spa-salon. July
issue I was pleased: it is perfectly

built and flowers on the topics. From the «Icons
style «in a dress the color champagne, with
neighboring

promotional collage of fashion accessories to
match, before turning the photo project in suburban
furniture and image of the same subject in «House.»
I was pleasantly surprised by July’s fashion on the
environment. The involves a very serious problem
and is in conflict with the usual understanding of the
gloss. These themes - ecology and glamor, it would
seem, should not live together ... But you have got
to make a challenge to society in a stylish, modern
design that does not erase from my memory.
Summary: do you keep a balance, give the
advertising and at the same time warns the reader
about the possible consequences. This room has its
own aesthetics: the texts that do not load the brain,
but they have informative. And this selection,

which is rid of, for me.



PYBPUKA

Py6puKa CofiepKuT MACCY OJIe3HOU HH(OPMAIIUH O TOM, KAK CJIETATh IOM U O(PUC MAKCUMATBHO KOM(POPTHBIMU
U CTHJIBHBIMH, U 110 3TOH IPUYHHE ABIAETCS HE3AMEHUMbIM IIOMOITHUKOM /LIS BCEX, KTO OTHOCUTCS K CO3JJaHUIO
OKPYKAIONIET0 IPOCTPAHCTBA TBOPYECKH. YKpalIeHUE PyOPHKH — MHTEPBBIO € IPO(PECCUOHANAMU AU3aHHA,
I'OTOBBIMH TOICTUTHCS UHTEPECHBIMU U/IEAMH, NOTPACAIOUIUE 110 KPACOTE WITIOCTPAIIMM U PACCKa3Bl O HAUboJIEE
Y/Ia4HO PeaTU30BAHHBIX TBOPYECKUX 3aMbIcIaxX. U, pasymeeTcs, pupMeHHbIE (DOTOPENIOPTAXKHU B IyXe «privater,
MO3BOJISIONIYE «3ATITHYTh B 3aMOYHYIO CKBAKUHY> JOMOB 3HAMEHUTOCTEIL.




KOHTAKTDbI
contact

PYKOBOACTBO:

Anekcei Kannes — reHepanbHbIi AUPEKTOP,
kaliev@stolnick.ru

Bnaammnp Ky3HeLoB — KOMMEpPYECKUIA ANPEKTOP,
kvv@stolnick.ru

PEeAaKLMA:

Bepa [lopvHckasi — rnaBHbIN peaakTop,
timofeeva@stolnick.ru

EneHa lNMeTpoBa — apT-AnpeKTOp,
elena.petrova@stolnick.ru

KceHus JlockyToBa — wed-peaakTop,
loskutova@stolnick.ru

KOMMEPYECCKMIM OTACA:
AHacTacus AHTOHOBA — AMPEKTOP MO Pa3BUTUIO,
antonova@stolnick.ru

AHXenuka lepk —aMpeKTop No npogaxam

r. EkaTtepuHbypr, gerk@stolnick.ru

Bnagummnp balyH — cneumnanuct oTaena npodax,
bashun@stolnick.ru

AHaTonuin bepyalwBunun — cneumanuct otaena
npoaax,

ai@stolnick.ru

BaraHoBa Onbra — pykosoauTeb permoHanibHOro
HanpasneHus,

regions@stolnick.ru

AAPEC PECAAKLINM:
ExkaTepunbypr, yn. 8 MapTa, 84, 4 nogbesa
Ten.: (343) 377-68-71,

(343) 377-61-01

CaWT: CTONbHMK.pd

Guide:

Alex Kaliev — Director General,
kaliev@stolnick.ru

Vladimir Kuznetsov — Commercial Director,
kvv@stolnick.ru

Edition:

Vera Dorinskaya — Editor in Chief,
timofeeva@stolnick.ru

Elena Petrova — Art Director,
elena.petrova@stolnick.ru

Xenia Loskutova — Chief Editor,
loskutova@stolnick.ru

Sales department:

Anastasia Antonova — Director of Development,
antonova@stolnick.ru

Angelica Gerk — Director of Sales, Ekaterinburg,
gerk@stolnick.ru

Vladimir Bashun — Specialist Sales,
bashun@stolnick.ru

Anatoly Beruashvili — Specialist Sales,
ai@stolnick.ru

Olga Vaganova — head of the regional trends,
regions@stolnick.ru

Editorial staff:

Ekaterinburg, Ul. March 8, 8d, 4 entrance
Tel.: (343) 377-68-71,

(343) 377-61-01

Website: stolnick.ru
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Events p

SIpkue (poTOPENnOPTAXKU O CBETCKOM KU3HU YPaJbCKOH cTOMUIBL. KcTaty, 0 coObITHY B Bamei pupme Moxer
Y3HATb BECh 'OPOJ. Bezib, 10 JaHHBIM MapKETHHIA, Pa3MELIEHHE O0OHOr0 MaTtepuana B «CTONbHUKE> —
ayqmuy PR 119 KomnaHuum.




CTOMMOCTDb PA3MCLUCHMA PCKAAMDbI

OBbEM MYBJINKALIANA EKATEPUHBYPT MEPMb - TIOMEHb YENIABMHCK MATHATOTOPCK

Tupax 25000 10 000 10000 10 000 5000
Cpaya maTtepurianos 0o 18 no23 0o 25 no 25 no 25 no 25
(4o Kaxkporo mecaua)
BbixoguTt ¢ HoA6pA 2001 1. nions 2008 . nekabps 2006 . niona 2007 r. nekabps 2010T. aBrycta 2011 r.
Monoca 67 000 53000 52 000 45 500 47 000 45500
Passopor 109 000 82000 82000 87700 82000 76 000
1/2 nonocbi 35500 28 000 28 000 27 900 26 000 23500
HosocTb 1/3 nonocsl 24000 18 000 18 000 18 300 18 000 15000
HoBocTb 1/4 nonocol HeT 14 000 14 000 14 200 HeT 11 300
WmyTyy 33000 33000 52000 22800 47 000 22800
OO6BbEKT XKenaHuA 33000 33000 52000 22 800 20000 22 800
MNepBbIii pa3sopoT 133000 96 000 96 000 110 700 94000 91 000
Brtopolii passopot 118 000 86000 86000 99 800 85000 81 000
TpeTbsa 06noxKa 90700 75 000 75000 70600 63 000 62000
YeTBepTasn o6noxKa 118 000 92 000 92 000 99 800 85000 81000
O6NOXKa-KaUTKa 255000 198 000 198 000 198 500 140 000 HeT
MnoTHaa BKnerka ot 120 000 o1 90 000 o162 000 ot 100 000 ot 100 000 oT162 000
Monoca B Event 67 000 53000 52000 30000 40000 45 500
Tupax 7000 5000 5000 8000 10 000 5000
Cpaya matepuanos [o 22 0o 22 [o 22 [o 22 no 22 0o 22
(4ncno Kaxaoro MecsLia)
BbixoguT ¢ MapTa 2008 1. CeHTAbpA 2007 T. nekabps 2008 . ceHTAbPA 2007 . Hos6pA 2009 T. OKTAGPA 2011 .
Monoca 42 000 38000 38900 45 000 50000 41 000
Pa3ssopor 69000 47 000 65000 85000 80000 68000
1/2 nonocsl 25000 25000 23000 28000 30000 26 000
HoBocTtb 1/3 nonocbl 17 900 15000 17 900 17 000 18 000 19000
HoBocTb 1/4 nonocobl 13 000 10600 12 500 11 500 12 000 16 000
LWmyTyy 25000 33000 21000 40000 35000 32000
OO6BEKT »KeflaHns 25000 28 000 21000 40000 35000 32000
MNepBbit pa3BopoT 79000 63 500 72000 100000 110 000 81000
Bropon pa3sopot - 50000 68 000 92 000 95 000 77 000
TpeTbsa 06510XKKa 62000 45000 62 000 47 000 70000 62 000
YeTBepTas 06510XKKa 70000 62 000 70000 85000 100 000 81000
O6n0XKa-KanuTka ot 120 000 85000 150 000 180 000 150 000 151 000
MnoTHaA BKNenka ot 80000 0T 62000 ot 80000 ot 110000 ot 110000 102 000
Monoca B Event 38900 27 000 38900 40000 50000 41 000

CKMAKA 5% - rpn pa3MeLLEHUM B TPEX HOMEPAX;

CKMAKA 10% - 1r1pu pa3MeELLEHMN B IMATHU HOMEPAX;

CKMAKA 15% - 11pu1 pa3MelleHn B CEMIM HOMEPaX;

CKIMAKA 20% - Ipr pa3MeLUEeHMIM TTOAPAA B AECATU 11 OOAEE TPEX HOMEPAaX.



OCHOBHbIE KOHKYPEHTHDIE INPEVMYLLUECTBA ?KYPHAAA «CTOABHMK» INEPEA
OEAEPAABHBIMUN T'AAHLIEBBIMN M3AAHMAMIM B PETTMOHAX:

W3paHne CoBOKYNHbIN TUPaX CpepHee KOn-BO YenoBeK, CpepHee % uvTtatenen Cr-1b  1/1 monoca, Cr-Tb 1 KOHTaKTa
yuTaloWwmin 1 Homep OfHOro Homepa NOMHbIV Npainc
Elle A4 230000 2 460 000 587 000 1,28
Vogue 150 000 2 300000 570000 1,90
CTonbHUK 108 000 4 432000 564 900 1,31
L'Officiel 120000 2 240000 450000 1,88
Bazar 120000 2 240 000 555000 2,31

AucTprbyuma B pervoHax (Trpa)

M3paHne ®opma guctpumbyumm KoHTeHT
or Cunbvpb MoBomxbe
Elle A4 13800 13 800 20700 13800 npopaxa denepanbHbii
Vogue 9000 9000 10 500 10500 npopaa denepanbHbIin
CronbHuK 58 000 5000 35000 10000 6ecnnatHo MeCTHbIN Ha 60-70%
L'Officiel 5400 3840 7 560 9000 npoaaxa depepanbHbIn
Bazar 4008 3372 3864 4308 npoaaxa depnepanbHbIi

OCHOBHBIE MASIHLIEBbIE M3AAHMs 60-70% CBOEIrO THpaKka pacrpoOCTPaHAIOT B MOCKBE M CAHKT
-TleTepOypre, Ha perMoHAAbHBIX PbIHKA «CTOALHUK» SBASETCS sSIBHBIM AMAEPOM 3a CUET
CAEAYIOLUMX [TO3ULINIM:

1. BECITAATHAA CMCTEMA AMUCTPUBYLIMIA, 3TO O3HAYaET, YTO KOA-BO KOHTAKTOB C OAHUM
HOMEPOM YBEAMUYMBAETCS B pa3bl

2. HA 60-70% 2 KYPHAADBI COCTOAT M3 MECTHOI'O (PEI'MTIOHAABHOI'O) KOHTEHTA
(MOBBILLEHHbI MHTEPEC K >KYPHAAY JKUTEACH KarkKAOIO permoHa B OTA€AbBHOCTI)

3. BOBMOKHOCTDb BbIBPATH TOABRO TE 'OPOAA, 'AE INPEACTABAEH BPEHA KAMEHTA
(BKOHOMMS Ha pEKAAME B HELIEAEBbLIX TOPOAAX)

4. BOABLLMIA OXBAT AYAUTOPUI B PETMOHAX YPAAA 1 CUBUPU 1 r.COYM
5. BbICOKAA YBHABAEMOCTDb BPEHAA B PEI'TMIOHAX

6. EJKETOAHbIM POCT PEI'MOHOB TITPUCYTCBMs



